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Magazine Publisher OMIs

Sources:  Alliance for Audited Media, Quantcast (US)

MAGAZINE TITLE CIRCULATION WEBSITE UV OMI

BETTER HOMES & GARDENS 7,621,456 1,925,610 0.25

READER’S DIGEST 5,527,183 784,212 0.14

GOOD HOUSEKEEPING 4,354,740 1,018,071 0.23

FAMILY CIRCLE 4,143,942 89,830 0.02

NATIONAL GEOGRAPHIC 4,125,152 5,720,157 1.39

PEOPLE 3,637,633 16,387,269 4.50

WOMAN’S DAY 3,374,479 462,715 0.14

TIME 3,281,175 11,038,181 3.36

TASTE OF HOME 3,268,549 2,661,987 0.81

LADIES HOME JOURNAL 3,230,450 37,553 0.01



Nimble Niche Players

Sources:  Alliance for Audited Media, Quantcast
(US except Economist is global)

MAGAZINE TITLE OMI WEBSITE UV CIRCULATION

PC WORLD 7.12 2,529,551 355,117

FORBES 6.69 6,188,478 925,051

EATING WELL 3.43 2,159,971 629,022

THE ECONOMIST 3.24 4,741,244 1,464,122

WIRED 2.74 2,246,209 819,457

MEN’S HEALTH 1.89 3,596,976 1,901,100

AUTOWEEK 1.04 327,330 315,530



PC World

PCworld.com | Monthly UV: 2,529,551  | Circulation: 355,117 | OMI: 7.12



Forbes

Forbes.com | Monthly UV: 6,188,478  | Circulation: 925,051 | OMI: 6.69 



Eating Well

EatingWell.com | Monthly UV: 2,159,971  | Circulation: 629,022 | OMI: 3.43
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