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Attend our Social Media workshop on Friday 
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WEDNESDAY -  9 /15/2010

Digital Ideas Digital Skills
8:30am Introduction: Embracing the Digital Future
9:00 Keynote: Multiplatform Product Innovation
10:30 NETWORKING BREAK
11:00 15 Ways to Leverage Magazine Content SEO Copywriting Workshop
12:30pm NETWORKING LUNCH
2:00 Keynote: Building Online Partnerships Building Subscription Websites
3:30 NETWORKING BREAK
4:00 Leveraging Digital Video Content Content Licensing Opportunities
5:30 Digital Idea Roundtable
6:00 NETWORKING RECEPTION
THURSDAY -  9 /16/2010

8:30am Introduction: Content Marketing 2011
9:00 Keynote: The Future of Digital Newstands  
10:30 NETWORKING BREAK  
11:00 Building Email Circulation Building Blockbuster Digital Apps
12:30pm NETWORKING LUNCH
2:00 Keynote: Using the A Method for Hiring 

Successfully
Which CMS is Right for You?

3:30 NETWORKING BREAK
4:00 21 Digital Publishing Mistakes and How to 

Avoid Them
SEO Campaign Management

5:30 Digital Idea Roundtable
6:00 Networking Reception
FRIDAY -  9 /17/2010

8:30am Social Media Marketing ($497 extra pp) Integrated Social Media Marketing
9:00 Blogging for Profit Workshop
10:30 NETWORKING BREAK
11:00 Twitter Marketing Workshop
12:30pm Program Adjourns



September 15, 2010, 9 – 10:30am



September 15, 2010, 11:00 – 12:30pm
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September 15, 2010, 2 – 3:30pm



September 15, 2010, 2 – 3:30pm
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September 15, 2010, 4:00 – 5:30pm

Page 13



Page 13

September 15, 2010, 4:00 – 5:30pm



September 16, 2010, 8:30 – 9:00am



September 16, 2010, 9 – 10:30am



September 16, 2010, 11 – 12:30pm
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September 16, 2010, 2 – 3:30pm
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Page 13



September 16, 2010, 4 – 5:30pm
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September 17, 2010, 8:30 – 12:30pm
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Wednesday - Friday
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Advantage Business Media
Advantage Computing Systems, Inc.
Affinity Media
Aircraft Owners & Pilots Assoc
AirlineCareer.com
All Star Investor
American Agricultural Editors
American Airlines Publishing
American Horse Publications
American Lantern Press
AmericanStyle Magazine
Americas Test Kitchen
Asay Publishing
Aspen Publishers
Audible Inc.
Automotive News
AutoWeek
BAI Publishing
Baird Direct Marketing, Inc.
Beckett Media
Belvoir Media Group
Biblical Archaeology Society
Blood-Horse Publications
Broadcast Interview Source
BVR, LLC
Cabot Heritage
Cabot Heritage
Cahaba Media Group
Campus Fundraiser
Chain Leader Magazine
ChangeWave Research
China Stock Digest
Compass Marketing
Concierge Preferred
Consumer Health Publishing
Crain Communications
Davis Publications
Deal Flow Media
DeLang Direct, LLC
DharmaCafe.com
DigitalHatch
Dolan Media
Dream of Italy
DTR Consulting
EatingWell Media Group
EduGuide
Eli Research
Elliott Wave International
eSchool News

F&W Publications, Inc.
FDANews
Financial Operations Network
Fox Chapel Publishing
Gearhead Marketing
Gluten-Free Living
Green Haven Partners
GulfStream Communications
Harvard Health Publishing
Healthcare Success Strategies
Highlights for Children
HMG
Horsesmouth LLC
IMI/Resort Living Magazine
Independent Investor, Inc.
Indiana University
Infocom Group
Insightmag.com/Wash. Times
Institute of Management & Ad-
ministration
Intelligent-Content Corp
J.D. Power & Associates
John T Reed Publishing
JTL Consulting
Kaulkin Ginsberg
KMC Media Company
Leaders Edge Magazine
Leadership IQ
Leisure Arts
Letter Publications, Inc.
Livestock Publications Council
Lorman Education Services
Make It Better LLC
Manisses Communications
Massachusetts Medical Society
Mayo Clinic
McMahon Publishing Group
Miller Heiman, Inc.
Missouri Lawyers Media
Nat’l Assoc for Weight Loss 
Surgery
New Era Magazine
New Track Media
Niche Magazine
NRLA
OptionsHouse, Inc.
Parenting Pubications of America
Pathfinder Media Group

PennWell Publishing
Penton Media/Digital Media & 
Comunications Group
Perot Systems, Inc.
Pinnacle Publishing Group
Platts
Premier Guitar
Professional Education Institute
Providence Publications
PSCS
Readers Digest Association
Real Publishing, Inc.
Real Simple
Rosen Group
Securities Arbitration Commentator
Sound Mind Investing
Soundview Exec. Book Summaries
Southwest Bancorp
Spidell Publishing, Inc.
Staffing Industry Analysts
String Letter Publishing
Subscription Marketing Newsletter
Taunton Press
TechColumbus
TENNISWIRE.org
The Connors Group
The Kiplinger Washington Editors
The Langfords Group
The Lutheran Magazine
The Motley Fool
The Parent Institute
The Pertelt Group
Time, Inc.
Trade Press Publishing Corp.
Tufts University
United Press International
Vermont Life
Wanek Stein Tax Advisory Group
Washington Times
WatchTime Magazine
WD&S/DealersEdge
Wiesner Publishing
World Publications
Yankee Publishing
Yellow Pages Integrated Media 
Yoga Journal
York Publishing
ZweigWhite



ask for 

any future Mequoda 
Summit. 


