
@mequoda	  
	  

1	   @mequoda	  
	  

Content Marketing 
Strategies"

The 8 Essential Strategies 
for Internet Marketing 

Success"
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Welcome"

Don Nicholas 
 
Chief Executive Officer 
Mequoda Group, LLC 
 
 
 
 
 
 
 
 
 

Mary Van Doren 
 
Chief Content Officer  
Mequoda Group, LLC 
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Marketing Premium Content"
live events" video"

books"magazines" newsletters"

website"
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What Content Marketing Means to Publishers"
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What Content Marketing Means to Publishers"
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Best Practice Content Marketers"

Tech	  Republic	   Daily	  Reckoning	   Consumer	  Reports	  

Kni9ng	  Daily	   Harvard	  Law	  School	   Dark	  Daily	  
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Internet Marketing Success"
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8 Strategies of Content Marketing	  
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Content Strategy"
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Community Strategy"
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Revenue Strategy"
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Commerce Strategy"
Subscrip@ons	  

Events	   Books	  and	  DVDs	  
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Website Strategy"
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Keyword Strategy	  
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Contact Strategy"
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Measurement Strategy"

$ 5 , 2 3 9 , 2 8 1  

3 7 3 , 1 1 8  

$ 1 4 . 0 4  



@mequoda	  
	  

17	  

8 Strategies of Content Marketing"
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Mequoda Method 
Rocket Award  
Case Studies"
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Rocket Award Winners"

The Average Traffic Growth Rate of All 
Nominees Was 71% Year Over Year"
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Case Study #1: Ceramic Arts Daily"

2011	  Unique	  Visitors:	  859,535	  	  	  |	  2012	  Unique	  Visitors:	  1,191,257	  	  	  	  |	  Growth	  Rate:	  38.59%	  
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Case Study #2: FaveCrafts"

2011	  Unique	  Visitors:	  5,924,606	  	  	  |	  2012	  Unique	  Visitors:	  	  8,648,559	  	  |	  Growth	  Rate:	  45.98%	  	  
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Case Study #3: Harvard Program on Negotiation"

2011	  Unique	  Visitors:	  215,246	  	  |	  2012	  Unique	  Visitors:	  321,896	  	  	  |	  Growth	  Rate:	  49.55%	  	  
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Case Study #4: Black Belt Magazine"

2011	  Unique	  Visitors:	  331,527	  	  	  |	  2012	  Unique	  Visitors:	  516,013	  	  	  |	  Growth	  Rate:	  55.65%	  	  
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Case Study #5: America’s Horse Daily"

2011	  Unique	  Visitors:	  357,940	  	  	  |	  2012	  Unique	  Visitors:	  568,485	  	  	  	  |	  Growth	  Rate:	  58.82%	  	  
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Case Study #6: Farm Progress Daily"

2011	  Unique	  Visitors:	  1,090,117	  	  	  	  |	  2012	  Unique	  Visitors:	  1,894,786	  	  	  |	  Growth	  Rate:	  73.81%	  
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Case Study #7: Vibrant Nation"

2011	  Unique	  Visitors:	  660,018	  	  	  |	  2012	  Unique	  Visitors:	  1,198,305	  	  	  |	  Growth	  Rate:	  81.56%	  	  
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Case Study #8: Biblical Archaeology Society"

2011	  Unique	  Visitors:	  575,602	  	  	  |	  2012	  Unique	  Visitors:	  1,149,103	  	  |	  Growth	  Rate:	  99.63%	  	  
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Case Study #9: Vida y Salud"

2011	  Unique	  Visitors:	  4,455,991	  	  	  	  |	  2012	  Unique	  Visitors:	  9,157,430	  	  	  	  |	  Growth	  Rate:	  105.51%	  	  
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Case Study #10: Mr. Food"

2011	  Unique	  Visitors:	  2,985,313	  	  	  	  |	  2012	  Unique	  Visitors:	  6,141,296	  	  	  	  |	  Growth	  Rate:	  105.72%	  	  
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Don Nicholas 
 
Chief Executive Officer 
Mequoda Group, LLC 
Don@Mequoda.com 
(508) 358-9689 
 
 
 
 
 
 
 
 
 

Mary Van Doren 
 
Chief Content Officer  
Mequoda Group, LLC 
Mary@Mequoda.com 
(203) 770-9274 
 
 
 
 
 

Thank You"

hVp://www.mequoda.com/imi0413	  
Password	  =	  April	  


