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Gain More Fans, !
Followers and Subscribers!

Growing Your  
Digital Audience !
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Mequoda Online Publishing & Marketing System!

The	  Mequoda	  System	  is	  a	  comprehensive	  online	  business	  process	  for	  publishing	  and	  marke>ng	  on	  the	  Internet.	  
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6 Primary Audience Development Sources!

1.   Search	  Engines	  	  
2.   On-‐Site	  Strategies	  	  
3.   Email	  	  
4.   Direct	  Traffic	  	  
5.   Referring	  Sites	  	  
6.   Paid	  Media	  
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Search Engines!

Google	  

MicrosoD	  

Yahoo!	  

Ask	  

AOL	  

66.4	  15.3	  

13.7	  

April	  2012	  

*	  hKp://www.pewinternet.org/Reports/2011/Search-‐and-‐email/Report.aspx	  

•  92%	  of	  adults	  online	  use	  search	  engines	  to	  find	  
informa>on*	  

•  59%	  report	  using	  search	  engines	  daily*	  
•  Google	  remains	  the	  leader	  
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Search Engines: Homepage Template!

	  
• 	  Brand	  Search	  	  	  
	  	  	  Beading	  Daily	  
	  	  	  	  	  -‐	  Google	  Posi>on:	  1	  	  	  	  
	  	  	  
	  	  	  	  	  
• 	  Generic	  Search	  	  	  
	  	  	  Beading	  
	  	  	  	  	  	  -‐	  Google	  Posi>on:	  1	  
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Search Engines: Article Templates!

Posts	  
	  
• 	  Page	  Title	  
• 	  URL	  	  
• 	  Headline	  
• 	  Subhead	  
• 	  Body	  Copy	  
• 	  Category	  
• 	  Free	  Report	  Link	  
• 	  Share	  
• 	  Comment	  

	  

Google	  PosiHon:	  6	  
	  	  keyword	  strategy	  
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Search Engines: RCLPs!

RCLPs	  
	  
• 	  Free	  Report	  Title	  
• 	  Page	  Title	  
• 	  URL	  	  
• 	  Headline	  
• 	  Subhead	  
• 	  Body	  Copy	  
• 	  Up	  to	  20	  phrases	  
• 	  Internal	  Linking	  	  

	  

Google	  PosiHon:	  1	  
	  kni2ed	  sock	  
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Search Engines: Author Pages!

	  
	  
	  
	  
	  
	  
	  
	  
	  
	  

Author	  Pages	  
	  
• 	  Bio	  
• 	  Links	  to	  posts	  
• 	  Inbound	  links	  

Google	  PosiHon:	  1	  
	  	  Pat	  McKeough	  
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Search Engines: Topic Pages!
Google	  posiHon:	  8	  
	  	  ceramic	  sculpture	  

Topic	  Pages	  
	  
• 	  SEO’d	  descrip>on	  
• 	  Links	  to	  RCLP/tag	  pages	  
• 	  Most	  recent	  posts	  
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Search Engines: Tag Pages!

Tagging	  Strategy	  
	  
• 	  Keywords	  are	  tags	  
• 	  Defini>ons	  
• 	  Tag	  links	  
• 	  RCLP	  links	  

Google	  PosiHon:	  6	  
media;on	  techniques	  
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On-Site Strategies!
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On-Site Strategies: Site Access!
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On-Site Strategies: Navigation Links 
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On-Site Strategies: Text Links and Includes!
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On-Site Strategies: Free Downloadable Marketplace!
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On-Site Strategies: Free Downloadable Index!
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On-Site Strategies: Most Popular Downloadable Index!



@mequoda	  
	  

18	  

On-Site Strategies: Order Forms in Editorial!
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On-Site Strategies: Order Forms in Navigation!
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On-Site Strategies: Free Offer Floaters!
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On-Site Strategies: Online Buyers!



@mequoda	  
	  

22	  

On-Site Strategies: Order Flow Abandons!
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Email!
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Email’s Many Uses!

@	  

@	  @	  

@	  
Shopping	   Family	  &	  Friends	  

Banking	   NewsleKers	  
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Email: Single Article  

• Preview	  pane	  
• Nameplate	  
• Featured	  post	  
• Main	  sponsor	  
• Featured	  product	  
• Interrupter	  text	  ad	  
• Conclusion	  text	  ad	  
• Subscrip>on	  admin	  
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Email: Article Summary 

• 	  Preview	  pane	  	  
• 	  Nameplate	  
• 	  Post	  snippets	  
• 	  Featured	  product	  
• 	  Sponsor	  ad	  
• 	  Interrupter	  text	  ads	  
• 	  Conclusion	  text	  ad	  
• 	  Subscrip>on	  admin	  
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Email: Product Review 

• 	  Nameplate	  
• 	  Product	  review	  related	  to	  
	  	  previous	  day’s	  editorial	  
• 	  Featured	  product	  
• 	  Embedded	  links	  
• 	  Conclusion	  text	  ad	  
• 	  Subscrip>on	  admin	  
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Email: Sales Letter 

• 	  Nameplate	  
• 	  Product	  review	  
• 	  Featured	  product	  
• 	  Embedded	  links	  
• 	  Conclusion	  text	  ad	  
• 	  Subscrip>on	  admin	  
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Email: Circulation Builder 
• 	  Free	  product	  promo>on	  
• 	  Pass-‐along	  features	  
• 	  Embedded	  links	  
• 	  Subscrip>on	  admin	  
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Direct Traffic!

NewsleRers	  
Books	  

Magazines	  

Television	  

Radio	  

Live	  Events	  
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Direct Traffic: Magazines!
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Direct Traffic: Television!
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Direct Traffic: Radio!

hRp://www.cartalk.com/	  
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Direct Traffic: Live Events!
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Direct Traffic: Podcasts!
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Direct Traffic: Newsletters!
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Direct Traffic: Books!
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Referring Sites!

http://
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Referring Sites: Twitter!

378,973	  

65,626	  
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Referring Sites: LinkedIn!
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Referring Sites: Facebook!
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Referring Sites: Pinterest 

!
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Referring Sites: YouTube!
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Referring Sites: Press Release Sites!

Paid	  Distribu>on:	  
	  
• Include	  images	  
• Distribute	  to	  syndica>on	  networks	  
• Get	  links	  from	  authorita>ve	  sites	  
• Measure	  visibility	  



@mequoda	  
	  

45	  

Referring Sites: Portals!
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Referring Sites:  Bloggers!
unlimited	  golf	  vaca>ons	  

PR	  8	  
PR	  5	  

Google	  Posi>on:	  1	  
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Paid Media!
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Paid Media: Paid Search (CPC)!
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Paid Media: Affiliates (CPA)!
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!Paid Media: Banner Advertising!
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!Paid Media: Email Appends!
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6 Primary Audience Development Sources!

1.   Search	  Engines	  	  
2.   On-‐Site	  Strategies	  	  
3.   Email	  	  
4.   Direct	  Traffic	  	  
5.   Referring	  Sites	  	  
6.   Paid	  Media	  
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Don Nicholas 
 
Chief Executive Officer 
Mequoda Group, LLC 
Don@Mequoda.com 
(508) 358-9689 
 
 
 
 
 
 
 
 
 

Kim Mateus 
 
Chief Content Officer  
Mequoda Group, LLC 
Kim@Mequoda.com 
(571) 313-8779 
 
 
 
 
 

Thank You!

www.mequoda.com/dpb12	  


