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Today’s Hosts 

  Kim Mateus 
  Senior Partner & Research Team Leader 
  Mequoda Group 

  Don Nicholas 
  Managing Partner 
  Mequoda Group 
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Today’s Smackdown Panelists 

Mark Johnson 

Marketing communications  
specialist with over 25 years  
of copywriting experience 

Peter Fogel 
Copywriter & Author 

Author of “If Not Now… Then When?  
Stories and Strategies of People Over 
 40 Who Have Reinvented Themselves” 

Peter Schaible 
Copywriter 
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Agenda for Email Subject Line Smackdown 

1.  Subject Lines that Get Opened 
2.  Email Subject Line Basics 
3.  Panelists’ Favorite Archetypes 
4.  Subject Line Top Grading 
5.  Smackdown #1 – 4 
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17 Email Subject Line Archetypes 

1. The KEYWORD email subject line 
“The best way to grow roses in the winter” 

2. The URGENCY email subject line 
“Early-Bird Registration Ends Friday” 

3. The BENEFIT email subject line  
“Loose Weight While You Sleep” 

4. The HOW-TO email subject line 
“How to Write a Hit Song and Sell It” 

5. The FASCINATION email subject line 
“The Amazing Diet Secret of a Desperate Housewife” 

6. The LIST email subject line 
“Ten Delicious Recipes for Squid " 
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17 Email Subject Line Archetypes 

7. The INTRIGUING PROMISE email subject line 
“The Lazy Man’s Way to Riches” 

8. The TEASER subject line 
“Do You Close the Bathroom Door When You’re Home Alone?” 

9. The QUESTION subject line 
“Would Self-Hypnosis Help You Achieve Your Goals?” 

10. The NEWS email subject line 
“Federal Home Loan Program Announced” 

11. The TESTIMONIAL email subject line 
“Why Arnold Palmer uses Quaker State Motor Oil” 

12. The SEASONAL email subject line 
“Your New Year’s Resolutions for Losing Weight” 
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17 Email Subject Line Archetypes 

13. The ISSUE-BASED email subject line 
“Today’s Early to Rise: Barney Frank Speaks Out” 

14. The COMMAND email subject line 
“Subscribe to Sunset Magazine” 

15. The REASON WHY email subject line 
“Reasons Why Microsoft Outsells Apple” 

16. The TARGETED email subject line 
“Attention Bostonians Who Need to Lose Weight” 

17. HYBRID & PERSONALIZED email subject lines 
“Janice Morgan, your children can earn top grades” 
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Email Subject Line Basics 

•  Email subject lines are the digital equivalent of print media 
headlines. 

•  For both news articles and advertising, 75% of your success is 
gated by your headline.  

•  AOL and Hotmail truncate the email subject line if it is longer 
than 45-51 characters. Other email clients permit up to 80+ 
characters. 

•  Each email should encourage the subscriber to click through 
on a button, hypertext link, or navigational link to reach a 
page on your website.  
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Fogel’s Favorite Subject Line Archetypes 

Peter Fogel’s Favorite Archetype: 
[ insert favorite archetype ] 

Examples of this archetype: 
“insert example” 
“insert example” 
“insert example” 
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Johnson’s Favorite Subject Line Archetypes 

Mark Johnson’s Favorite Archetype: 
[ insert favorite archetype ] 

Examples of this archetype: 
“insert example” 
“insert example” 
“insert example” 
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Schaible’s Favorite Subject Line Archetypes 

Peter Schaible’s Favorite Archetype: 
[ insert favorite archetype ] 

Examples of this archetype: 
“insert example” 
“insert example” 
“insert example” 
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Subject Line Top Grading 

Topgrade from the Top Down 
High performers at the top attract and hold 
high performers at the next level.  

Topgrading occurs as the high performance 
standard cascades down. 
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Email Subject Line Summary Report 
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Email Subject Line Summary Report 
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•  Do more good, do less bad! 

•  6 of top 21 performers used FASCINATION archetype 

•  7 of bottom 21 used URGENCY archetype 

Top Grading Step by Step 
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Smackdown #1 Current Champion 

Champion: 
“One Week Only: Complete Archive  

Plus Bonus Gift For Only $29.95” 
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Peter Fogel  

Champion: 
“One Week Only: Complete Archive  

Plus Bonus Gift For Only $29.95” 

Challenge: 
“This is a better subject line” 
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Mark Johnson 

Champion: 
“One Week Only: Complete Archive  

Plus Bonus Gift For Only $29.95” 

Challenge: 
“This is a better subject line” 
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Peter Schaible 

Champion: 
“One Week Only: Complete Archive  

Plus Bonus Gift For Only $29.95” 

Challenge: 
“This is a better subject line” 
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Vote for your Favorite Subject Line 
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Smackdown #2 Current Champion 

Champion: 
“Character Education Made Easy!” 
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Peter Fogel  

Champion: 
“Character Education Made Easy!” 

Challenge: 
“This is a better subject line” 
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Mark Johnson 

Champion: 
“Character Education Made Easy!” 

Challenge: 
“This is a better subject line” 
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Peter Schaible 

Champion: 
“Character Education Made Easy!” 

Challenge: 
“This is a better subject line” 
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Vote for your Favorite Subject Line 
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Smackdown #3 Current Champion 

Champion: 
“When Elders Don't Accept  

Outside Caregivers in the Home” 
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Peter Fogel  

Champion: 
“When Elders Don't Accept  

Outside Caregivers in the Home” 

Challenge: 
“This is a better subject line” 
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Mark Johnson 

Champion: 
“When Elders Don't Accept  

Outside Caregivers in the Home” 

Challenge: 
“This is a better subject line” 
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Peter Schaible 

Champion: 
“When Elders Don't Accept  

Outside Caregivers in the Home” 

Challenge: 
“This is a better subject line” 
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Vote for your Favorite Subject Line 
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Smackdown #4 Current Champion 

Champion: 
“Share the rural life!” 
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Peter Fogel  

Champion: 
“Share the rural life!” 

Challenge: 
“This is a better subject line” 



Email Subject Line                    www.Mequoda.com | slide 38                   © 2009 Mequoda Group, LLC 

Mark Johnson 

Champion: 
“Share the rural life!” 

Challenge: 
“This is a better subject line” 
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Peter Schaible 

Champion: 
“Share the rural life!” 

Challenge: 
“This is a better subject line” 
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Vote for your Favorite Subject Line 



Email Subject Line                    www.Mequoda.com | slide 41                   © 2009 Mequoda Group, LLC 

The Definition of Insanity 

“The definition of insanity is doing the 
same thing over and over again and 
expecting different results” 

» Albert Einstein 
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Thank You 

  Kim Mateus 
  Senior Partner & Research Team Leader 
  Mequoda Group 
  Kim@Mequoda.com 

  Don Nicholas 
  Managing Partner 
  Mequoda Group 

 Don@Mequoda.com 


