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Today’s Host 

Kim Mateus 
Educational Services Director 
Mequoda Group 
Kim@Mequoda.com 
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Today’s Speaker 

Chris Sturk 
Managing Editor 
Mequoda Group 
Christopher@Mequoda.com 
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Today’s Guest Speaker 

Jaime Guthals 
Director of Public Relations 
Interweave Press 
jguthals@interweave.com 
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Traditional PR Strategies 
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New PR Strategies 
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Agenda 

•   Introduction to Online PR 
•   Executing Online PR Campaigns 
•   Creating Press Releases 
•   Case Studies 
•   Useful Tools for Online PR 



Online PR Tips, Tricks and Traps !Mequoda.com | slide 8 of 66        !      !© 2010 Mequoda Group, LLC!

The Power of Public Relations 

•  Building mutually beneficial relationships  
•  Communicating with your publics  
•  Maintaining a public image 
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Introduction to Online PR 

•  Allows practitioners to reach publics 
directly 

•  PR has now returned to its roots of 
being public 

•  PR is now more tangible 
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The Overall Focus of an Online PR Campaign 

•  Direct journalists, 
bloggers and audience 
members to your 
products 

•  Increase page rank 
•  Increase links 
•  Increase total website 

traffic 
•  Broaden reach and 

knowledge of your brand 
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What an Online PR Campaign Will Do for You 

  Inform your publics 
  Increase traffic to 

your website 
  Help you rank higher 

in Google 
  Increase your number 

of registered email 
recipients/members 
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4 Methods of Executing PR Campaigns 
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Internal Press 

•  Post press releases on your website 
•  Include heavy links 
•  SEO-rich content 
•  Pros/Cons of this method 



Online PR Tips, Tricks and Traps !Mequoda.com | slide 16 of 66        !      !© 2010 Mequoda Group, LLC!

Example of Internal Press 
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Internal Linking – Topic Page 
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Internal Linking – Article Pages 
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Direct Contact with Media Outlets 

•  Research the best outlets for your 
content 

•  Send initial correspondence 
•  Directly email, or mail your press 

release to them 
•  Follow-up with the outlets 
•  Pros/Cons 
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Press Releases Resulting in Media Coverage 
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Free Press Release Distribution 

•  Create your press release 
•  Sign up for an account with free press 

release distribution sites 
•  Follow the requirements of the site 
•  Upload your release 
•  Pros/Cons 
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Paid Press Release Distribution 

•  The same process is 
used as with the free 
press release sites 

•  Differences between 
free and paid 
–  Money exchange 
–  Paid claim better 

results 
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Creating Your Press Release 
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Necessary Components 

•  Eye-catching title 
•  Release date 
•  Location 
•  Contact information 
•  Body 
•  Keyword inclusion 

for SEO targeting 
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Comparison of Press Release Distribution Websites

See which websites are worth your time 
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Comparison of Free Sites #1 

Website Unique Visitors 

prlog.com 1,190,775 
pr-inside.com 200,842 
i-newswire.com 118,136 
bignews.biz 83,794 
Pressreleasepoint.com 58,081 
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Comparison of Free Sites #2 

 Website  Unique Visitors 

 free-press-release.com 408,663 
 1888pressrelease.com 100,827 
 pressabout.com 5,236 
 information-online.com 4,761 
 prbd.net 3,945 
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Comparison of Paid Sites 

 Website  Unique Visitors 
 prweb.com 723,975 
 24-7pressrelease.com 115,784 
 ereleases.com 56,283 
 prnewschannel.com 9,106 
 pressrelease365.com 5,253 
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Comparison of Paid Sites we Used 

 Website  Unique Visitors 
 prnewswire.com 1,068,615 
 prweb.com 723,975 
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Stats on PR Distribution 
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Two Main Strategies for Free Distribution 
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Singular Distribution 

•  Create a press release 
•  Distribute it to as many free distribution 

sites as you want 
•  Take note which sites work the best for 

your targeted information 
•  Use the information you find for your 

future campaigns 
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Singular Release Example – Website Homepage Design 

Day Site Page Rank 
3 i-newswire 2 16 
4 i-newswire 2 17 
5 PR Log + i-newswire 2 15 + 16 
6 PR Log + i-newswire 2 15 + 20 
7 PR Log + i-newswire 2 15 + 20 
10 PR Inside 2 12 
11 PR Inside 2 11 
12 PR Inside 2 12 
13 PR Inside 2 12 
14 PR Log 3 33 
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Important Thing is Getting RCLP Ranked 
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Multiple Distribution 

•  Works best for complex topics 
•  Focus your efforts in creating 

informative press releases 
•  Point towards the same RCLP or SLLP 
•  Distribute through the best distribution 

sites 
•  Do a press release daily, or skip a few 

days in between distribution 
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Example of Multiple Distribution 
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Comparison of Multiple vs. Singular 

Multiple 
Allows for different keywords to be 
focused on 
Points all press releases to the same 
RCLP or SLLP 
More opportunities to get picked up by 
Google 
Staggered release schedule 

Singular 
More focused release 

Can take more time with that specific 
release and spread it to more outlets 

Less time consuming than multiple 
distribution 
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Example of Multiple Distribution Campaign 

13 Chapters 
48 Pages 
Original Content: How-to 
Guide on SEO Copywriting 
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Free Distribution of SEO Copywriting Handbook 

•  Initial release 
experienced 18 
conversions on the 
first day it published 

•  First week, 
averaged 6.9 
conversions per day 
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Multiple Keyword Phrases 

•  SEO Copywriting 
Secrets 

•  SEO Copywriting 
Tips 
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Free Distribution – Initial Results 
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Free Distribution Graph 
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Paid Distribution of SEO Copywriting Handbook 

•  Used both PR Web 
and PR Newswire 

•  Both PR Web and 
PR Newswire were 
successful in getting 
conversions 
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Comparison of PR Web and PR Newswire 
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Complete Graph for SEO Copywriting Handbook 
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Cost of Paid Services 

•  PR Web - $240 for the most basic 
release package 

•  PR Newswire - $715 for a national 
release  

•  Total - $955 
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How to Know if it Worked 

•  Google Analytics provides Referring 
Site and Conversion Data 

•  Wordpress provides Source Code Data 
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Google Analytics Referring Traffic 
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Google Analytics Funnel Visualization 
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Wordpress Email Subscriber Tracker 
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Our Results 

•  Paid distribution drove more traffic, 
more visibility, more impressions 

•  But didn’t necessarily lead to more 
conversions 
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Lessons Learned 

•  Code all releases going forward, even 
free distribution 

•  Strengthen relationships and increase 
distribution deals with trusted partners  
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Overall Conclusion Between Paid and Free Distribution 

•  Will mainly do free distribution for all 
weekly campaigns 

•  Focus mainly on 6 websites that have 
been successful 

•  Will occasionally use paid distribution, 
but only for extremely targeted 
campaigns 
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4 Tools for Planning and Executing Campaigns 
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Yahoo Site Explorer 

•  Inbound links 
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Google PageRank 

•  Validate PR site 
credibility 

•  Variations on the 
PageRank 
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Compete Tool 

•  Determines website 
traffic to plan 
websites to use 
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Advanced Link Manager 

•  Reporting on links 
•  Find out who is 

ranking high on your 
specific keywords 
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PressLift 

•  Add multi-media to 
your release 

•  Easy to set up 
•  Easy to send out 
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Interweave’s use of PressLift 



Online PR Tips, Tricks and Traps !Mequoda.com | slide 65 of 66        !      !© 2010 Mequoda Group, LLC!



Online PR Tips, Tricks and Traps !Mequoda.com | slide 66 of 66        !      !© 2010 Mequoda Group, LLC!

Thank You 

Thank you for joining this webinar. 

If you have further questions after we finish, 
please feel free to email me: 
Christopher@Mequoda.com 

Hopefully you now have more information on 
the wonderful world of online PR! 


