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Today’s Host 

Kim Mateus 
Member Services Director 
Mequoda Group 
Kim@Mequoda.com 
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Today’s Speaker 

Peter A. Schaible 
Chief Copywriter 
Mequoda Group 
Peter@Mequoda.com 
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This webinar’s agenda  

•   5 beliefs about SEO copywriting that you must embrace 

•   8 practical steps for optimizing webpages for search 

•   5 tips for breaking an SEO copywriting logjam 

•   Beyond keyword-stuffing mechanics — creating 
compelling copy 
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SEO Copywriting Belief #1 

Search-engine-optimized copywriting is fundamental 
to growing your online publishing business. 
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SEO Copywriting Belief #2 

SEO copywriting can be learned, mastered, measured,  
refined and repeated.  
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SEO Copywriting Belief #3 

SEO copywriting should be enjoyable.   
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SEO Copywriting Belief #4 

SEO copywriting strengthens and empowers copywriters.   
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SEO Copywriting Belief #5 

Search engine optimization copywriting is a 
service to your audience.   
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Step 1: Identify keyword phrases 

Tip: Print out a list of the targeted 
keyword phrases. 
   
Ask & Answer: What is the exact 
question the user is asking when 
she does a Google search that 
would lead her to our landing page? 
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Step 2: Write keyword-rich title for free report 

Example: 
Team-Building Strategies: Building a Winning Team for 
Your Organization 
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Step 3: Write the offer — the order form in editorial (OFIE)  
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Step 4: Compile the header and other metadata  

Tip: Start with this RCLP template and fill in the blanks. 
Topic Cluster: 

Keyword: 

Keyword: 

<H3>Optional Pre-Headline: Attention grabber. Works best when headline reads into it, as if it follows a 
colon.  

<H1>Main Headline: Name of product must appear here. 

<H2>Sub-headline: Explains the offer or states the call to action. 

<H3> Optional second Sub-headline: Opportunity for engaging question or other creative attention 
grabber. 

Meta Title: Needs to focus on the product name. Often the same as the headline. 

Meta Description: Must focus on the product offer and name. Often this is the subtitle. 

Meta Keywords and Metatags: Starts with the Cluster Topic, add phrases from title, add other phrases 
chosen from GVR for targeting in this report that are present in the body copy... 

URL: Full report title sans original punctuation with hyphens used as separators. 
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Step 4 (cont’d): Compile the header and other metadata  
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Step 5: Write a first draft of the RCLP 
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Step 6: Take a break 



SEO Copywriting Workshop !Mequoda.com | slide 19 of 56        !      !© 2010 Mequoda Group, LLC!

Step 7: Rewrite and edit 
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Step 8: Measure the keyword density of the first 500 words 
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Logjam Tip 1: Search other uses of the keyword phrase 

•  “Google” the keyword phrases to see how 
other websites are using them.  

•  Search Google Books to see how authors 
are using them. 

•  Search the books section of Amazon.com 
to see how other authors and book reviewers 
are using them. 
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Logjam Tip 2: Create a repetitive list 

•  Online copywriting secret #1: Search other uses. 

•  Online copywriting secret #2: Create a repetitive list. 

•  Online copywriting secret #3: Write fascinations. 
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Logjam Tip 3: Write fascinations 

•  Discover new online copywriting secrets 

•  Online copywriting secrets revealed 

•  The amazing online copywriting secrets of a 
marketing wizard 
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Logjam Tip 4: Span two sentences with keyword phrases 

When the Google bots crawl your webpages, they 
don’t recognize punctuation. That means your 
keyword phrase can span two sentences.  

Example: 

She was an expert at online copywriting. Secrets 
she had learned from Mequoda had proven to be very 
valuable to her. 
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Logjam Tip 5: Start a conversation 
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PageRank  

http://en.wikipedia.org/wiki/PageRank 
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Quality of links as valuable as # of incoming links 

If your editorial content isn’t of sufficient quality 
to be recommended by websites, bloggers and 
other members of your special interest group: 

You won’t be found, and 
you won’t achieve a high 
page ranking. 
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Attract incoming links with compelling copy 

Create value for the user.  
SEO copywriters must create relevant, 
compelling content that users will not only 
download and read, but will also recommend to 
others. 
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Discover how your best customers find your website  

Provide keyword-rich anchor text links that other websites 
can easily copy for recommending the report to additional users. 

Example: 

Share this report with friends and colleagues. [link]Highly 
recommended free special report, Team-building Strategies: 
Building a Winning Team for Your Organization, from the 
Program on Negotiation at Harvard Law School.[/link] 

Use titles or keywords in every 
hyperlink. 
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Try bolding & italicizing keywords and phrases 
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Add primary keywords to the file name & directory of URL 



SEO Copywriting Workshop !Mequoda.com | slide 35 of 56        !      !© 2010 Mequoda Group, LLC!

Tips on SEO copywriting of glossary pages 

A glossary page lists dictionary-like definitions of 
words, phrases or concepts. 
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Type define, then colon(:), then the keyword phrase 
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MetaGlossary.com 
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How to write an SEO a press release 

Find at least two keyword phrases that 
you want to be found by in search engines. 

Use your primary keyword in your press release title. 

Save your secondary keyword phrase for the subhead.  

•  Your title, subhead and first paragraph are the most search-relevant 
items in your press release. 

Link back to your own website. 

•  Make sure to link your keywords, not generic phrases. 

•  Make sure you include the full URL, including http://, when linking to 
your site. 
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Case Study: Kovels.com 
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Kovels: A glance at the source code 

Our recommendation: Offer a free downloadable report and 
title it using one of the targeted keyword phrases. 
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Kovels: Checking the Google AdWords Keyword Tool: 
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Kovels: Using “collectables memorabilia” 

Annual searches ÷ Google listings = Google KCI 

145,200 ÷ 374,000 = .39 Google KCI 
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Kovels: Using “antiques and collectables” 
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Kovels: Using “antiques and collectables” 

Annual searches ÷ Google listings = Google KCI 

145,200 ÷ 267,000 = .55 Google KCI 



SEO Copywriting Workshop !Mequoda.com | slide 46 of 56        !      !© 2010 Mequoda Group, LLC!

Kovels: Proposed report title 

Collectables, memorabilia and junk: Top 10 
secrets for how to get started finding, buying 
antiques and collectables cheaply and reselling 
them for a profit. 

Note: This strategy targets the “how to” and the 
“entrepreneurial” market. It probably expands 
Kovel’s current targeted markets. 
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Remember our template? 

Topic Cluster: 

Keyword: 

Keyword: 

<H3>Optional Pre-Headline: Attention grabber. Works best when headline reads into it, as if it follows a 
colon.  

<H1>Main Headline: Name of product must appear here. 

<H2>Sub-headline: Explains the offer or states the call to action. 

<H3> Optional second Sub-headline: Opportunity for engaging question or other creative attention 
grabber. 

Meta Title: Needs to focus on the product name. Often the same as the headline. 

Meta Description: Must focus on the product offer and name. Often this is the subtitle. 

Meta Keywords and Metatags: Starts with the Cluster Topic, add phrases from title, add other phrases 
chosen from GVR for targeting in this report that are present in the body copy... 

URL: Full report title sans original punctuation with hyphens used as separators. 
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“collectables memorabilia” and “antiques and collectables” 
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Case Study: Harvard Health Letter 
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Harvard Health Letter: Screenshot of the source code 

The only keyword phrase for which this page is 
optimized is “Harvard Health Letter.” 

A better strategy: Position the page to be found by 
Internet users seeking information contained in one of 
the free reports that Harvard offers for subscribing. 
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Harvard Health Letter: Researching keywords 
We did a Google Keyword Tool search of “preserving your memory” and “boosting your memory.”  
Both terms had insignificant search history. 

The highest ranking keyword phrases that the Google Keyword returned are “memory 
improvement tips” and “how to improve memory power.” 
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Harvard Health Letter: “memory improvement tips” 

Annual searches ÷ Google listings = Google KCI 

28,800 ÷ 474,000 = .06 Google KCI 



SEO Copywriting Workshop !Mequoda.com | slide 53 of 56        !      !© 2010 Mequoda Group, LLC!

Harvard Health Letter: “how to improve memory power” 

Annual searches ÷ Google listings = Google KCI 

28,800 ÷ 322,000 = .09 Google KCI 
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Remember our template? 

Topic Cluster: 

Keyword: 

Keyword: 

<H3>Optional Pre-Headline: Attention grabber. Works best when headline reads into it, as if it follows a 
colon.  

<H1>Main Headline: Name of product must appear here. 

<H2>Sub-headline: Explains the offer or states the call to action. 

<H3> Optional second Sub-headline: Opportunity for engaging question or other creative attention 
grabber. 

Meta Title: Needs to focus on the product name. Often the same as the headline. 

Meta Description: Must focus on the product offer and name. Often this is the subtitle. 

Meta Keywords and Metatags: Starts with the Cluster Topic, add phrases from title, add other phrases 
chosen from GVR for targeting in this report that are present in the body copy... 

URL: Full report title sans original punctuation with hyphens used as separators. 
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Harvard Health Letter: Re-titling the report 

Using “memory improvement tips” and “how to improve 
memory power” as the targeted keyword phrase: 
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Additional Resources 

Mequoda Pro Resources: 

•  Keyword Research Step-by-Step 
•  The Ultimate Guide to SEO Campaign Management 
•  PR & Link Building 
•  Content Marketing 2010 

Mequoda Daily Resources: 

•  http://www.mequoda.com/free-reports/google-keyword-tool-basics/ 
•  http://www.mequoda.com/free-reports/launch-a-link-building-campaign/ 
•  http://www.mequoda.com/free-reports/online-press-release-guidelines 
•  http://www.mequoda.com/free-reports/rapid-conversion-landing-page-
optimization-guidelines/ 
•  http://www.mequoda.com/free-reports/seo-campaign-management-basics/ 
•  http://www.mequoda.com/free-reports/seo-copywriting-secrets/ 
•  http://www.mequoda.com/free-reports/content-marketing-strategy-basics/ 
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Thank You 

Kim Mateus,  
Member Services Director 
Mequoda Group, LLC 

Kim@Mequoda.com 
(401) 293-0401 

77 Main St. 
Hopkinton, MA 01748 
http://www.Mequoda.com 

Peter A. Schaible,  
Chief Copywriter 
Mequoda Group, LLC 

Peter@Mequoda.com 
(508) 385-0055 


