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Don Nicholas
Executive Director
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Vice President & Chief Marketing Officer
Zinio
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Social Media Trainer
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2010 — The Year of the App

2010 is the year L
of the app
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IPad Facts

e 2 million iPads sold in first 60 days

e 12 million App downloads first 28 days
e 1.5 million ebooks first 28 days
e 5,000 unique iPad Apps

e 200,000 iPhone/iPod apps for the iPad
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Forrester Predicts

170):0:0:098::8 July 2010 “How eReaders Will Fare In A Tablet PC World”
Forecast: US eReader Users, 2010 To 2015
Total US eReac(ier_”a_nd ?ablet PCusers
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0 2009 2010 2011 2012 2013 2014 2015

US eReader users
(millions) 3.7 10.3 15.5 19.6 23.3 26.4 29.4

Source: Forrester Research eReader Forecast, 2010 To 2015 (US)
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App Store Categories

 Books

 Business

* Education

* Entertainment

* Finance

 Games
 Healthcare + Fitness
 Lifestyle

 Medical

 Music
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Navigation

News
Photography
Productivity
Reference

Social Networking
Sports

Travel

Utilities

Weather
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App Archetypes

AUDIENCE
PAYS
GAMES REPORTS
STORES
NEWSPAPER MAGAZINE WEBSITES COMMUNITIES MAPS

| ‘

-

DIRECTORY CLASSIFIED

CONTENT ==

SPONSOR
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Stores: Amazon Mobile

u
sy m a Z o n O I e
Amazon.com: Online for ics, Apparel, C Books, DVDs & more

< 0 M =+ [www.amazon.com

amazoncom We have tscommendations for you. (Not Matt?) ost L] F re e
Watts Amazon.com | (17 Today's Dea\inﬂssw:sh Liss i Cards i ou Account | Hl ( : -

Al Departments

Books

Movies, Music & Games.

= |& Kde ., WINK Category: Lifestyle

Computers & Office Amazon Gift Card

T Product on — =
S | Amazon L el Ratlng: 3.5/5

Clothing, Shoes & Jewelry o
Sports® Outoors 2 Order now @' The recently announced Wii
Tools, Auto & Industrial S bundle includes Wii Sports
— Resort with Wii MotionPlus.

ast

User Tasks:
- Search
- Browse
- Buy

d Versatile Equipment

an

Emergency & Solar Chargers Wind Power.
Portable Power

Shoes: Women's Thongs
Updated hourly.

1. Teva Women's Mush Flip

Health & Personal Care: Gift Cards
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Newspapers: Wall Street Journal

Welcome, Kim Mateus

2:38 PM

i WALL ST

LAST UPDATED ON 05/20/2010 6:01 PM EDT

T JOURNAL.

%ok ok ok ok %

DJIA

Q Quotes

What’s News -
* % ¥k

Business & Finance

Google TV Unveiled
Google demonstrated its
TV software, which
melds conventional TV
programming with Web
content. The company
also said 100,000
Android-based phones
are being activated each
day. »

Prime Brokers Expect
More Margin Calls
Executives of several
major prime brokerages
said they expect there
will be more margin
calls Thursday than
normal, but demands for
managers to post cash
as aresult of losses
'weren't reaching crisis
levels and the calls are
expected to be met. »

SEC Looks at Market
Makers in 'Flash Crash’
The SEC is examining
the behavior of market
professionals during the
puzzling May 6 stock
plunge to determine
whether they met their
legal obligations to
investors, SEC Chairman
Schapiro said in
testimony for a
congressional »

Asia Fuels Japan's
Growth Spurt

Japan is emerging as a
surprising beneficiary »

I Gt

Financial Overhaul Advances in

Senate

By Greg Hitt And Damian Paletta
WASHINGTON—The Senate cleared
the way Thursday for a final vote on
legislation that would constitute the
biggest overhaul of U.S. financial

Market Free Fall
~—

Dell's Net Jumps
52%, but Margins
Slip

By John Kell

Dell Inc.’s fiscal first-
quarter profit improved
52% as shipments
jumped and revenue
grew in each product
segment, although
margins again fell.

Shares of the »

regulations since the 1930s, voting

Dow Drops 3.6%,
Hits Correction
Territory
By Peter A. McKay And
Donna Kardos Yesalavich
The stock market
posted its steepest drop
since the anxious days
of early 2009, as worries
that Europe's debt crisis
would weigh heavily on
global growth sent »

60-40 to end more than three weeks of
debate on the sweeping measure.

The action came after an effort by
Senate Democratic Leader Harry »

Scientists Create
First Synthetic
Cell

By Robert lee Hotz
Heralding a new era
in biology, scientists for
the first time have
created a synthetic cell,
completely controlled
by man-made genetic
instructions, which can
survive and reproduce »

O Secti Next
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Wall Street Journal
Cost: Free

Browser Based Sub/Single
Issue Purchase

Category: News

Rating: 3.5/5

User Tasks:
Subscribe

- Read
- View
- Interact (Watchlist
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Players: Pandora Radio

Pandora Radio
e Cost: Free
Category: Music
. i Rating: 3.5/5

n Led Zeppelin...

3:00 PM

Bob Marley
Work

E America Radio Uprising
= L
ri— User Tasks

About Bob Marley -
gily Bad Company... Reggae's most transcendent and iconic figure, Bob Marley

was the first Jamaican artist to achieve international
. Jack Johnson... superstardom, in the process introducing the music of his

native island nation to the far-flung corners of the globe.

Classic Hip Hop ©

Menu

n Soundgarden... Marley's music gave voice to the day-to-day struggles of
the Jamaican experience, vividly capturing not only the

n Mary J. Blige... plight of the country's impoverished and oppressed but - OO l I l a r
also the devout spirituality that remains their source of

ﬁ, Jay-Z Radio strength. His songs of faith, devotion, and revolution

: created a legacy that continues to live on not only [

through the music of his extended family but also

through generations of artists the world over touched by I S e n

Now Playing: his genius.

Robert Nesta Marley was born February 6, 1945, in rural
St. Ann's Parish, Jamaica; the son of a middle-aged - u
white father and teenaged black mother, he left home at

14 to pursue a music career in Kingston, becoming a

pupil of local singer and devout Rastafarian Joe Higgs. He

cut his first single, "Judge Not," in 1962 for Leslie Kong,

severing ties with the famed producer soon after over a

- — monetary dispute. In 1963 Marley teamed with fellow

Bob Marley Radio singers Peter Tosh, Bunny Livingston, Junior Braithwaite,

Beverly Kelso, and Cherry Smith to form the vocal group

o] ABC the Teenagers; later rechristened the Wailing Rudeboys
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Feed Reader: Feeddler RSS Reader

— Feeddler RSS

Cost: Free
S Al homs | Category: Productivity
& Starred hom Rating: 3/5
(7 Shared ltems
(7 Shared by Friends U ser Tasks:
| Folders - Read
i - Navigate
o | - Share
- Save

Finance [ 13 )

Ee ] 4 —

iPad and iPhone Apps for Publishers www.Mequoda.com | slide 12 of 36 © 2010 Mequoda Group, LLC




Books: Alice

Alice for the iPad
‘ | ‘- Cost: $8.99
Category: Books

3 ;‘ bottle on it ("which certainly was not here before," said

-
Alice), and tied 'round the neck of the bottle wasa % : Ratl n g : 4/5

v 0%

| ©. paper label, with the words "DRINK ME" beautifully
' ‘\\ ! printed on it in large letters. s

",

. \ User Tasks:
sort of mixed flavor of 4 ‘ - Read

* cherry-tart, custard,

pineapple, roast turkey,.;:‘ - — Vi eW

toffy and hot buttered = &
toast), she very soon

finished it off. el - I nte ra Ct
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Blogs: All Things Digital

n
Cost: Free
Exclusive: Rhapsody Selects C t n N
Former MySpace Product Exec as a egory [ ] eWS
= Independent Board Member for..
% Rhapsody P . /
n Andrus, former MySpace pr n
Rating: 3/5
q Apple to Investors: You're
> Welcome [Digital Daily]
User Tasks:
Kylo and Loop Advance Viewing R
A, Web Video on TV [Personal - ea
% Technology]

April 14, 2010 @3-

- ww Lm L ]
Tumblir Raises Another $5 Million
4,! From Spark and Union Square. - US OI I I Ize
Last Updated: 42110 9:22 «
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Newsletters: Draconian

Draconian Newsletter
Cost: Free

T Category: Finance
Rating: 4/5

‘ m The Draconian

| D Welcome to The Draconian

Click here to read the most recent
issue.

User Tasks:
- Read

The Draconian features market commentary and
research from Draco Capital Management. Its
directors have been active in the world of
alternative investments for two decades and
currently manage over $100 million in the space.
The firm's trading heritage extends back to the mid
1960's and has long specialized in strategic

alternatives to traditional investing methods

This newsletter is free and is designed to help the

average investor escape the world of traditional

- ¢

<
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Reports: Autism: Advice For Parents

l(_ |

Autism: Advice for
Parents (Autism

Research Institute)
Cost: Free

Upgrade: $0.99
Category: Education
Rating: 3/5

Authors' Note

| Introduction ?
What Is Autism?

Causes of Autism >
Medical Testing and Treatments
Educational/Behavioral Approaches ?

Preparing For Future

User Tasks (Free):
- Read

User Tasks (Paid):
- Access newsletters

Suggested Reading ?

What To Do Next?
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Magazines: Dwell

P

JUNE 2010

. Pages:
The Best New Ideas J
for City Parks % 4'5

-~

_—

dwelE S
i s At e \". £
»tnowbj‘ D/ {

Dwell Magazine
" Cost: $3.99 issue/$19.99
- 12-month subscription
In App Purchase
Category: News
Rating: 2/5
User Tasks:
- Subscribe
- Read
- Bookmark

- Search
- Share
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P

Featured Articles

" TOKILLAMOCKINGEIRD TURNS 50 P.62 - GRIM FARY TALES P.92

Smithsonian

suni 1e1e

8) ~°

A

eeeeeeee

— PUFFIN
SUCCESS
) STORY
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User Tasks:
- Subscribe/Buy
- Search/Browse
- Read/View
- Interact
- Store

Zinio Newstand and

. Magazine Reader

" Cost: Free (reader)
Browser Based Purchase
Category: News

Rating: 2.5/5
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App Archetypes

AUDIENCE
PAYS
TOOLS GAMES REPORTS
NEWSLETTERS STORES
NEWSPAPER MAGAZINE PLAYERS EMAILS WEBSITES COMMUNITIES MAPS

| ‘

-

DIRECTORY CLASSIFIED

CONTENT ==

L5

SPONSOR
PAYS
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Jeanniey Mullen

Global Executive

Vice President & Chief Marketing Officer
Zinio




B 7. g
Z1n1o ~ An

o APP-etite for
success

read what you like

3ASEBALL PREVIEW SOICRSIIC AL
R e

August 2010




W . . . .
£ Z2inio’ | Apps make your life more convenient

http://zooppa.com/ads/zinio/videos/at-my-side Confidential Property of Zinio LLC |



> . . . .
<z1mo And Convenience Drives Commerce

When content and advertising is easier to access,
people access it more frequently.

The consumers demand for immediate gratification is
only increasing.

What Drives People to Buy Digital Content

300
200 88

Anywhere
100 4

® Collection

0 97 ®|mmediate
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zzinio ‘ Some Numbers to Consider

 After Guttenberg invented movable type it took more than 100 years
for the number of users of print to reach 50 million.

On the contrary:

* It took radio 38 years to reach 50 million users.

* It took television 13 years to reach 50 million users.

* It took the Internet 4 years to reach 50 million users.

* |t took the iPod 3 years to reach 50 million users.

But then:

* Facebook added 100 million users in less than 9 months.

* The number of Ashton Kutcher’s and Ellen DeGeneres’ Twitter
followers exceeds the entire population of Ireland, Norway, and
Panama.

* iPhone application downloads hit 1 billion in 9 months.

Confidential Property of Zinio LLC ; E !



Zzinio ‘ How To Build An Amazing App (in 5 Steps)
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zZiniO Step 1: Build For the Right Buyer

Demographics:

81% men

27% 18-35, 45% 36-55, 29% 56+
80% college educated

14% presence of children

55% HHI $75K + (41% HHI 100K+ )

Location:
New York
San Francisco
Los Angeles
Content London

Enthusiast Chicago
Miami

Houston

Purchases:
Lifestyle
Tech
General Interest
NEWE

Photography
Gossip




* From an est. 20 reading devices in market in
2011-2012

*200MM Households will buy at least 6 pieces of
digital content

* 200MM*S$10*6= S12B of digital content

* This is 1/3"d of the current circ revenue for
magazines today

What is your multi-device distribution'strategy? = ~ !



& zinio | Step 2: Build For The Right Experience

‘V’IJVQ "I N Is your App:

ND
=, PRIMETIME ]
o/ Ei'e:;‘.' *Ad Driven
(LN e *Consumer Funded
iy *A Utility App
oiiCEon «An Engagement

DISCOVER

AMY BRENNEMAN'S
FITNESS SECRETS

BEST
BEACH
SPAS

GET RED-CARPET
READY

WITH VERA
FARMIGA

20 UNGH T

THE WORLD'S MOST REFRESHING BEER.

—
-~ 1

al Property of Zinio LLC ! i
. my



ZziniO ‘ Step 3: Defining the Best Home For Your App

Current Apple Guidelines:

* Limit your iTunes search
description to 100 characters
* Limit your placement into
only 1 category on the app

store

* Do not provide you with any
consumer data

* Require 2 weeks to review and
approve updates

Confidential Property of Zinio LLC E i



: Learn How to “Manage” Your App

T %

Inmwi

romwmnrEFRLIEN

A

Cool!
Great look
Show Original

amazing

this app is amazing...cant believe how many titles they have all in one place!!
S0 easy to use.
Show Original

Zinio is amazing!!

Zinio for the IPAD will change my life...the magazines look beautiful!! My library is now filled with
all of my favorites from fashion to news to sports. There is something for everyone...and | can
take them with me all over the world!! WOW this is the best App ever developed!! Thank You Zinio
and Apple 1!

Show Original

Love this APP

Rank by Day

For general free apps:
*95% of people do not
access after the first
month

*Close to 60% in some
categories are deleted to
make space

For Zinio’s app:
* Over 33% buy when they
download!

* Subscriptions keep app
retention at close to 100%
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2Zini°' ‘ Step 5: Update Your App Intelligently

*Over 60% of people will update their version of the app when
prompted

Anyone who deletes an app on iTunes is asked to rate it upon
deletion (free apps tend to have a lower overall ranking than paid)

*Your app ranking could be based, in part, on when your competing
apps update content or features

*Try other peoples apps to increase your knowledge (zinio.com/ipad,
zinio.com/iphone)

*The key to success is defining what target audience, device and
approach will reach your business goals. Confgentiatpropertyorzmotic | [ [ I
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Q&A

Don Nicholas
Executive Director
Mequoda Group

Don @Mequoda.com

Jeanniey Mullen

Global Executive

Vice President & Chief Marketing Officer
Zinio

Amanda MacArthur
Social Media Trainer
Mequoda Group
Amanda@Mequoda.com
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Additional Resources

Mequoda Daily articles:

http://www.mequoda.com/articles/content-marketing/pixelmags-shows-the-
importance-and-potential-behind-apps/

http://www.mequoda.com/articles/new-media-trends/digital-newsletter-
readership-changes-2000-to0-2010/

http://www.mequoda.com/articles/new-media-trends/ipad-mania-roundup/

http://www.mequoda.com/articles/new-media-trends/why-the-apple-ipad-will-
be-a-huge-success/

Free White Paper: Kindle Publishing Competition Heats Up
http://www.mequoda.com/free-reports/kindle-publishing-competition-heats-up/

Mequoda Pro Webinar On-Demand: Kindle for Publishers
http://www.mequoda.com/mequoda-pro/member/mequoda-pro-courses/kindle-
for-publisher/
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Kim Mateus

Educational Services Director
Mequoda Group, LLC
Kim@Mequoda.com

(401) 293 - 0401

Don Nicholas

Executive Director
Mequoda Group, LLC
Don@Mequoda.com
(508) 435 -1007
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